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Automechanika Riyadh 2020 Aranca Whitepaper
Client
Automechanika Riyadh
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یعتمد سوق السیارات في المملكة العربیة السعودیة على الاستیراد في 
المقام الأول، بمبیعات اجمالیة لجمیع أنواع المركبات (سیارات الركاب 

والمركبات التجاریة) تصل الى

ومن المتوقع ان تسجل مبیعات السیارات ارتفاعاً مدفوعة بزیادة اسعار النفط عالمیاً والسماح 
بقیادة السیدات للسیارات في المملكة.

أما بالنسبة لسوق قطع الغیار وخدمات 
المركبات في المملكة فقد بلغت قیمتھ

شكلت اطارات المركبات الحصة الأكبر من سوق قطع الغیار في المملكة في عام 2018

یتم تغطیة حوالي 80 – 85% من إجمالي الطلب على قطع الغیار في سوق خدمات ما بعد البیع للسیارات من خلال الاستیراد، من 
الیابان والولایات المتحدة الأمریكیة وألمانیا وكوریا الجنوبیة والصین، حیث تعد ھذه الدول المصادر الرئیسیة للواردات.

اما بالنسبة للبطاریات، فیتم استیراد أكثر من 60% من احتیاجات السوق المحلي 
من كوریا الجنوبیة حیث تقدم الشركات الكوریة فترة ضمان أطول مدتھا سنتان مقارنة 

بالضمان لمدة سنة المقدم من شركات آخرى.

وفیما یخص استھلاك قطع الغیار في المملكة العربیة السعودیة

ساھمت الظروف المناخیة القاسیة في المملكة 
في زیادة الطلب على ھذه المكونات بالمقارنة 

مع غیرھا من الأسواق الاقلیمیة.

وحدة في 2018

سیارة ركاب

مركبة تجاریة

7.6 ملیار دولار أمریكي
في 2018

10.15 ملیار دولار أمریكي
في 2023

زیوت التشحیم

الولایات 
المتحدة الأمریكیة

ألمانیا

الصین
كوریا الجنوبیة

الیابان

الاعمال والتصلیحات المیكانیكیةتصلیح الھیكلالصیانة الدوریة

معدل النمو
السنوي المركب

1.44 ملیار دولار أمریكي
البطاریات

380 ملیون دولار أمریكي

اطارات المركبات
228 ملیار دولار أمریكي

المصدر: أرانكا
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Automechanika Riyadh
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سوق خدمات ما بعد البیع للمركبات في المملكة العربیة السعودیة: 
مستقبل قوي

من المتوقع نمو مبیعات السیارات الخفیفة من

الاف

ملیار ریال سعودي20

ملیون

معدل النمو
السنوي المركب

الف
وحدة في 2025وحدة في 2018

عائدات متوقعة في 2025

ملیون8.5سیارة ركاب
مركبة عاملة في 2018

ملیون10-9.6
مركبة عاملة في 2025

في 2025في 2017

من مجمل قطع الغیار

الى نحو

من المحتمل أن یحتفظ مالكو المركبات
بسیاراتھم لفترات أطول

تمر الصناعة بمرحلة تعزیز تشھد زیادة عدد
الشركات الناشئة والتي تدفع بدورھا

السوق للأمام

زیادة متوسط عمر المركبات:
سترتفع حصة المركبات التي یزید

عمرھا عن 8 سنوات من نحو

من المتوقع تحقیق إیرادات كبیرة من قطع غیار الصیانة الدوریة:
الإطارات والبطاریات ومواد التشحیم

یتوقع ان تشكل وسادات الفرامل نحو

ارتــفــاع مــتــوقــع
لــلإنــفــاق عـــلـى
الـــمـركـبــات

ملیون0.9
مركبة تجاریة

النمو المتوقع
في 2019 – 2025

المصدر: فروست و سولیفان

Automechanika Riyadh 2020 
Frost & Sullivan Whitepaper
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Automechanika Riyadh 2024 (Sales Brochure)

Saudi Arabia’s 
leading regional 
trade show for 
the automotive 
service industry 

www.amRiyadh.com

Organised by

30 April – 02 May 2024

What to expect at 
Automechanika 
Riyadh 2024

11,200+ 
gross sqm

5+
country pavilions

180+
exhibitors

5,000+
trade visitors

15+
countries

Some of the brands you 
will meet at the show

As a leading automotive aftermarket company in KSA, we’re 
celebrating 20 years of success as an exclusive agent for innovative 
international products for vehicle care, and we’re gearing up 
to showcase our ground-breaking products and services at 
Automechanika Riyadh 2024. This premier platform will provide us 
with an unparalleled opportunity to connect with potential customers, 
unveil our latest innovations, and solidify our position as an industry 
pioneer. We’re committed to leveraging this event to drive growth and 
expansion within the Saudi Arabian market, further cementing our 
legacy as a trusted provider of exceptional automotive solutions.  

O2ProFormance

 

Pick up the pace in

the region’s largest 
automotive aftermarket

Automechanika Riyadh returns after four years, at 
the Riyadh International Convention and Exhibition 
Center (RICEC) for its sixth Saudi Arabian edition 
from 30 April – 02 May 2024. As Saudi Arabia’s 
leading regional trade show for the automotive 
aftermarket industry, Automechanika Riyadh 
provides an unmatched platform for global brands 
and suppliers to showcase their offerings at the 
region’s largest market.

Strategically located at the heart of The Kingdom, 
this is the ideal destination to meet trade buyers 
from across the country, all under a single roof. 
The show is an unmissable opportunity to forge 
partnerships, establish distributors and gain critical 
insights into local and regional market trends.

Visitor breakdown

Visitor profile

Domestic International

92% 8%

59% 33%
visited to initiate new 
business relationships

visited to prepare 
and purchase

77%
of visitors represent 
top management

by 2027 at a

Projected to reach an 
industry valuation of

Saudi Arabia’s automotive aftermarket

U
SD9.44

billion

CA
G

R6.43%

How to participate

ONE SIDE OPEN
US$ 470/sqm

TWO SIDES OPEN
US$ 480/sqm

THREE SIDES OPEN
US$ 490/sqm

FOUR SIDES OPEN
US$ 500/sqm

Exhibit Pricing Structure

Maximise your reach As a dedicated participant in Automechanika Dubai for 2021 and 
2022, and with a confirmed presence in 2023, RHINOMOTIVE is 
now gearing up to extend our journey of triumph to Automechanika 
Riyadh 2024. Our continued success in these past events has not 
only fuelled our excitement but fortified our commitment to yet 
another exceptional showcase. The event’s dynamic platform not 
only mirrors our core values of innovation and quality but also 
seamlessly aligns with our ever-expanding global reach.

RHINOMOTIVE

PR
Get the word out about your latest achievements and company news through our in-house PR campaign, 
which runs all year long. Send us your newsworthy stories to include in our next press release, 
e-newsletter or even as a feature on the show website (based on relevance of the shared content).

Get in touch: 
kate.mcginley@uae.messefrankfurt.com

Marketing Toolbox
We are pleased to offer our exhibitors a number of FREE tools to promote their presence at 
Automechanika Riyadh 2024 and maximise their impact at the show through the Marketing Toolbox.

Get in touch: 
faiyaz.malik@uae.messefrankfurt.com

Promotion via 
E-Newsletters

Printed  
Invites

E-Cards & Web 
Banners

New Product 
Launches

Email  
Signatures

FAIRSMART
US$ 185/sqm

SHELL SCHEME 
US$ 95/sqm

Opportunities in the Saudi Arabian 
automotive aftermarket
The automotive aftermarket in Saudi Arabia shows 
significant growth and promising potential

Government 
Support
The Saudi Arabian government has 
implemented policies and initiatives 
to support the automotive sector, 
including the development of local 
manufacturing capabilities.

Consumer Preference 
for Customisation 
Saudi Arabian consumers, like many others globally, 
have a growing interest in customising and personalising 
their vehicles. This trend creates opportunities for the 
aftermarket industry to provide a wide range of accessories, 
performance parts, and aesthetic enhancements.

Economic 
Development 
Saudi Arabia’s current focus on economic 
diversification – including the Vision 2030 
initiative – have positively impacted various 
industries, including the automotive sector. 
These initiatives intend to drive infrastructure 
development, construction projects, and 
transportation, resulting in increased demand 
for aftermarket products and services.

GIGA Projects within 
Saudi Arabia 
Ongoing infrastructure and economic 
development initiatives are contributing 
to the growth of the automotive sector as 
these projects do have requirements related 
to the same – vehicles, transport services, 
aftermarket support, etc.

Expanding
Vehicle Ownership
Saudi Arabia has a large and growing 
population with a strong demand for 
automobiles. The increasing vehicle ownership 
rate translates into a greater need for 
automotive aftermarket products and services.

Market Size 
According to reports, the Saudi Arabian 
automotive aftermarket size is expected to 
reach approximately USD 9.44 billion by 2027. 
Also, as per statistics, up until 2020 alone, 
there were 13 million registered vehicles in 
KSA (including passenger cars, commercial 
vehicles and heavy-duty trucks).

Growing 
Vehicle Age 
The average age of vehicles in Saudi Arabia has 
been increasing, leading to a rise in the demand 
for maintenance, repair, and replacement 
parts. As vehicles age, there is a greater need 
for aftermarket components and services, 
contributing to the growth of the industry.

Establishment of
Key Government Entities 
Establishment of key government entities, including 
Ministry of Investment Saudi Arabia (MISA), National 
Industrial Development Center (NIDC), Transport 
General Authority (TGA), Saudi Industrial Development 
Fund (SIDF), and local governorates and commissions 
to fortify industry support and growth. 

For pricing and other information, contact our team:

www.amRiyadh.com

Book your stand today
International Sales – Messe Frankfurt Middle East
Mahmut Gazi Bilikozen
Portfolio Director – Mobility and Logistics
gazi.bilikozen@uae.messefrankfurt.com 
+971 50 55 27 456

Aly Hefny
Show Manager
aly.hefny@uae.messefrankfurt.com 
+971 56 17 46 276

Felipe Jaramillo
Sales Manager
felipe.jaramillo@uae.messefrankfurt.com
+971 52 51 83 379

Local Sales – 1st Arabia for Tradeshows and Conferences
Muhammed Al Kouz
Sales Manager
Automechanika@1starabia.com 
+966 55 09 94 081

Amr Al Kurdi
Sales Manager
amr@1starabia.com
+966 55 00 14 381

Khaled Nusair
Sales Manager
khaled.n@1starabia.com
+966 92 00 200 25 | Ext: 327
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Automechanika Riyadh 2024 (Field Marketing Flyer)
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Automechanika Riyadh Ramadan E-card
Client
Automechanika Riyadh
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Automechanika Riyadh 2020 – Field Marketing Flyer
Client
Automechanika Riyadh
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Automechanika Riyadh 2020 E-shots
Client
Automechanika Riyadh



MFME Exhibitor Guide

Exhibitor Health & Safety
at Messe Frankfurt
Middle East Events

Your safety is
at the heart
of our events
Messe Frankfurt Middle East exhibitions 
are organised in compliance with the 
Dubai World Trade Centre’s ‘Venue Safe’ 
standards ensuring strict adherence to all 
safety and hygiene measures. Dubai 
World Trade Centre is certified with the 
Bureau Veritas (a world leader in testing, 
inspection and certification services) 
SafeGuard Label, which is awarded to a 
venue only when all requirements of a 
detailed audit are met.

Below you will find complete details of all 
measures taken to help ensure your 
safety along each step of your journey at 
our shows. 

We look forward to welcoming you to 
your second home in Dubai.

Arriving
at the Venue

At the Venue

Recommendations
for Exhibitors

Stand Capacity, Social Distancing,
and Hygiene Requirements

Stand Catering

1
Avail of Exhibition Street Parking with direct 
access to the venue or Taxi, Uber and Careem 
drop-off points at both Exhibition and Convention 
gates. The World Trade Centre Metro Station is a 
mere 5-minute walk away

Contactless temperature checks are conducted at 
all entry points

Online pre-registration for all events is mandatory, 
for contact tracing purposes

Thorough sanitisation of frequently-touched 
parking areas (payment machines, booths) along 
with social distancing stickers in elevators and 
walkways are carried out

If you have a fever, cough, shortness of breath, 
are feeling unwell or suspect to have symptoms 
of COVID-19, please seek medical attention and 
do not attend the event. Temperature checks are 
required prior to entry

Assigned Exhibition Stand and 
Meeting Rooms Capacity: 
Minimum 2m Social Distancing or 
1 Person per 4sqm gross

Clear signage of “No. of People 
Allowed” at entrance of 
Exhibition Stand

We recommend exhibitors design their 
stands to factor in physical distancing 
requirements while also maximising 
customer flow throughout the duration of an 
exhibition. Our Operations Team is also on 
hand to assist you throughout this process. 
Below are a few points and guidelines to 
help you manage your stand design and 
construction as seamlessly as possible.

2 M

2 M

2 M

2 M

Automated 
ticket-badge 
dispensers with 
contactless payments 
are implemented 
where applicable

Barcodes / QR codes 
are digitally scanned to 
allow entry where 
applicable

Prayer rooms are 
partially open during 
prayer times with 
precautionary 
measures to keep 
worshippers safe

When queuing, please stand on 
floor stickers to ensure social 
distance. Event seating 
capacities are adjusted to 
accommodate this as well

Wearing a face 
mask is compulsory 
at all times including 
inside the halls

Rigorous sanitisation of the halls 
pre- and post-event, with periodic 
disinfection of common areas 
including all frequently touched 
surfaces (lift buttons, handrails, etc.) 
and fumigation by a professionally 
trained team are carried out

Designated bins are located 
throughout to ensure that used 
Personal Protective Equipment (PPE) 
is disposed safely

Restrooms (floors, mirrors, wash 
basins and amenities) are cleaned 
and disinfected hourly

All food outlets onsite also 
follow social distancing 
requirements, with dedicated 
staff to clean and sanitise tables 
and chairs after every use. We 
recommend contactless 
payments at all the venue’s 
outlets and catering purchases

Sanitisers are provided 
across the venue

General
Exhibitor
Information

Avoid physical contact and promote 
alternative ways to welcome 
business partners

Exchange of printed materials is 
discouraged; digital alternatives 
recommended

Stand Design Concept

Stand design should ensure 
minimum 80% of total space is 
open, after accounting for product 
displays, models, walls and 
furniture, etc.

Smaller exhibits should be 
presented behind glass (e.g. 
display cases) wherever possible 
to prevent contact with 
non-sanitised surfaces of 
samples/displays (making it 
necessary to regularly disinfect 
these surfaces)

Exhibits, display cases, counters, 
displays, screens etc. to be located 
at least 1m from the stand edge so 
visitors can leave aisles to view

Double-decker stands only 
permitted up to 6m depending on 
stand location, when area beneath 
maintains adequate ventilation

Stair width for double-decker 
stands must be minimum 4m for 
two-way direction, else access 
control from ground to mezzanine 
must be applied to ensure single 
person usage at a time

Meeting space on the stand needs 
to be large enough for social 
distancing regulations (1 person 
per 4sqm or minimum of 2 vacant 
seats equivalent per person)

Stands must have clearly marked 
and separate entry and exit points

Stand materials should be 
prefabricated to reduce onsite 
activities, and stand layouts must 
satisfy hygiene, physical 
distancing and protection 
requirements

No enclosed meeting rooms allowed

If food and beverages are provided, 
please provide closed containers. 
Individual prepackaged items to be 
served only with disposable cutlery

Buffet may be allowed subject to minimum 
social distancing guidelines of 2m for 
queuing, and/or only if served by wait staff 
or at the guest table. Self-service not allowed

Distancing and hygiene rules may 
delay set-up and dismantling; we 
therefore ask that you utilise the 
entire period offered for set-up 
and dismantling

The exhibitor must instruct all 
companies (exhibitors, stand 
contractors, service partners) 
participating in a stand to comply with 
protection and hygiene regulations

All your personnel must be 
instructed regarding 
occupational health and safety

These guidelines have been released by Dubai World Trade Centre in September 2020 in accordance 
with the DTCM Resumption of Economic Events Circular issued on 20th August 2020 and are subject 
to change without prior notice.

Make sure you contact your stand 
contractor well in advance 
regarding implementation of 
protection and hygiene regulations

Water dispensers are not permitted

Live demos / presentations at the 
stand are not encouraged; virtual 
approach is ideal. Stand parties 
are not possible

Exhibition stand giveaways 
allowed only if individually 
wrapped / packaged

Brochures, if physically 
handed, should be individually 
wrapped / packaged

Physical touch points, physical 
products and shared equipment 
to be minimised

Presentations at stand edges 
should be avoided to prevent 
people gathering in aisles

W  O  R  K    S  A  M  P  L  E

Client
Messe Frankfurt Middle East
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Watch the video

Ramadan 2022 Auto Loan – Video
Client
Emirates NBD

https://eleven777.agency/work/emirates-nbd/ENBD-RAMADAN-AUTOLOAN-EN-1920x1080.mp4
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Ramadan Auto Loan – English eDM
Client
Emirates NBD
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Ramadan Auto Loan – Arabic eDM
Client
Emirates NBD
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Watch the video

ENBD – Ramadan 2023 Auto Loan Key Visual
Client
Emirates NBD

https://eleven777.agency/work/emirates-nbd/ENBD%20RAMADAN%20AUTOLOAN%20VIDEO%201080x1080%20EN.mp4


W O R K  S A M P L E

Ramadan Auto Loan – English eDM
Client
Emirates NBD



W O R K  S A M P L E

Ramadan Auto Loan – Arabic eDM
Client
Emirates NBD



W O R K  S A M P L E

Emirates NBD Personal Banking – 
Ramadan 2024 Auto Loan - Video

Client
Emirates NBD

Watch the video

https://eleven777.agency/work/ENBD/ENBD-RAMADAN-AUTO-LOAN-V6.mp4


W O R K  S A M P L E

Emirates NBD Personal Banking – 
Ramadan Auto Loan English eDM

Client
Emirates NBD



W O R K  S A M P L E

Emirates NBD Personal Banking – 
Ramadan Auto Loan English eDM

Client
Emirates NBD



W O R K  S A M P L E

Emirates NBD Personal Banking – 
Green Auto Loan video

Client
Emirates NBD Watch the video

https://eleven777.agency/work/emirates-nbd/WORKSHOP-PRESENTATION%20AREA%20SCREEN%20-%20ENGLISH%20%281344x860%29.mp4


W O R K  S A M P L E

Firestone Middle East Website
Client
Firestone



W O R K  S A M P L E

Client
HYVA

Key visual development



W O R K  S A M P L E

Website Page
Client
HYVA



W O R K  S A M P L E

Magazine Advert
Client
Al-Futtaim Automall

DUBAI: Airport Road • Sheikh Zayed Road • Al Aweer Auto Market SHARJAH: Al Wahda Street, Opp. Lulu Hypermarket
ABU DHABI: Mussafah, 10th Street  AJMAN: Next to Safeer Mall RAK: Sheikh Mohd. Bin Salem Road 600 567005

An company

THIS RAMADAN,
REACH OUT FOR 
HAPPINESS!
PURCHASE YOUR CAR  
FROM AUTOMALL AND GET:

FREE INSURANCE
ON SELECTED VEHICLES

RAFFLE PRIZES 
UP TO AED 10,000

FREE ACCESSORIES

www.automalluae.com

FREE INSURANCE
ON SELECTED VEHICLES

FREE ACCESSORIES

RAFFLE PRIZES 
UP TO AED 10,000

A RAMADAN 
OFFER TO 
LOOK UP TO
PURCHASE YOUR CAR  
FROM AUTOMALL AND GET:

DUBAI: Airport Road • Sheikh Zayed Road • Al Aweer Auto Market SHARJAH: Al Wahda Street, Opp. Lulu Hypermarket
ABU DHABI: Mussafah, 10th Street  AJMAN: Next to Safeer Mall RAK: Sheikh Mohd. Bin Salem Road 600 567005

An company www.automalluae.com



W O R K  S A M P L E

MAN Social Media
Client
MAN Truck & Bus Middle East Africa



W O R K  S A M P L E

MAN Social Media



W O R K  S A M P L E

Hypermotion Advertisement
Client
Messe Frankfurt Middle East / Hypermotion

R E G I ST E R
TO  V I S I T

Under the Patronage of
H.H. Sheikh Ahmed Bin Saeed Al Maktoum
President, Dubai Civil Aviation Authority; 
Chairman and CEO, Emirates Group and Chairman, Dubai Airports

Join global innovators in discovering all aspects of the future 
of intelligent transport systems at the region’s only event for 
the disruption, decarbonisation and digital transformation of 
transport, logistics and mobility.

2  –  4  N O V E M B E R ,  2 0 2 1
Dubai Exhibition Centre at Expo 2020

Global Partner Future City Partner Bronze PartnerStrategic Partner Hackathon Sponsor & Logistics 
Startup Challenge Sponsor

#hypermotiondxb

www.hypermotiondxb.com



W O R K  S A M P L E

3M – Automotive Division
Client
3M



W O R K  S A M P L E

3M – Automotive Division
Client
3M



W O R K  S A M P L E

World Skill was an exhibition conducted by 3M for youth 

from all over the world to compete at tasks related to 

electronics, welding, mechanics, etc. Our scope included 

a comprehensive social media campaign as well as event 

coverage through videography and photography.

3M World Skills 2017
Client
3M Middle East



W O R K  S A M P L E

facebook.com/3MMiddleEast/

3M World Skills 2017
Client
3M Middle East

http://www.facebook.com/3MMiddleEast/


W O R K  S A M P L E

Watch the video

3M World Skills 2017
Client
3M Middle East

https://youtu.be/vVUmLA5tOY8


W O R K  S A M P L E

LEAP 2023
Client
Informa Watch the video

https://eleven777.agency/work/video-files/leap%20showcase.MP4


W O R K  S A M P L E

LEAP 2023
Client
Informa



W O R K  S A M P L E

LEAP 2023
Client
Informa
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LEAP 2023
Client
Informa
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LEAP 2023
Client
Informa



W O R K  S A M P L E

LEAP 2023
Client
Informa



W O R K  S A M P L E

DeepFest 2023 – Logo 
Client
Informa



W O R K  S A M P L E

DeepFest 2023 – Key Visual
Client
Informa



W O R K  S A M P L E

DeepFest 2023 – Key Visual
Client
Informa



W O R K  S A M P L E

DeepFest 2023 – Brochure
Client
Informa



W O R K  S A M P L E

DeepFest 2023
Client
Informa Watch the video

https://eleven777.agency/work/video-files/Deepfest%20Video_02.mp4


W O R K  S A M P L E

Black Hat MEA 2022
Client
Informa Watch the video

https://eleven777.agency/work/video-files/BH%202022%20video%20show%20case.mp4


W O R K  S A M P L E

Black Hat MEA 2022
Client
Informa



W O R K  S A M P L E

Black Hat MEA 2022
Client
Informa



W O R K  S A M P L E

Black Hat MEA 2022 – Onsite Signage
Client
Informa



W O R K  S A M P L E

Black Hat MEA 2022 – Onsite Signage
Client
Informa



W O R K  S A M P L E

Black Hat MEA 2022 – Onsite Signage
Client
Informa



W O R K  S A M P L E

LEAP 2022 – Event Opening Ceremony Video
Client
Informa Watch the video

https://eleven777.agency/work/videos/LEAP-MAIN-VIDEO-4608-X-1152_100MB-1.mp4


W O R K  S A M P L E

LEAP 2022 – Investor Spotlight Opener Video
Client
Informa Watch the video

https://eleven777.agency/work/video-files/leap-and-@hack/LEAP-Investor-Spotlight-with-music.mp4


W O R K  S A M P L E

LEAP 2022 – Speaker Intro Video
Client
Informa Watch the video

https://eleven777.agency/work/video-files/leap-and-@hack/LEAP_INTRO-OF-SPEAKER.mp4


W O R K  S A M P L E

LEAP 2022
Client
Informa



W O R K  S A M P L E

LEAP 2022
Client
Informa



W O R K  S A M P L E

@Hack 2021 – Event Opening Ceremony Video
Client
Informa Watch the video

https://eleven777.agency/work/videos/ATHACK-MAIN-INTRO-VIDEO-6048-X-1848_100MB.mp4


W O R K  S A M P L E

@Hack 2021 – Panelist and Speaker Screen Intro
Client
Informa Watch the video

https://eleven777.agency/work/video-files/leap-and-@hack/ATHACK-PANELIST-AND-SPEAKER-SCREEN-INTRO.mp4


W O R K  S A M P L E

@Hack 2021
Client
Informa



W O R K  S A M P L E

@Hack 2021
Client
Informa



W O R K  S A M P L E

Digital Next Summit 2019 – Key Visual
Client
Messe Frankfurt Middle East



W O R K  S A M P L E

Digital Next Summit 2019



W O R K  S A M P L E

Watch the video

Digital Next Summit 2019
Client
Messe Frankfurt Middle East

https://youtu.be/lh6UZ2u_Ry4


W O R K  S A M P L E

Watch the video
Client
Messe Frankfurt Middle East

Digital Next Summit 2019 - Gitex Video

https://youtu.be/qTMU6jtGe38


W O R K  S A M P L E

Watch the video
Client
Messe Frankfurt Middle East

Digital Next Summit 2019

https://youtu.be/05iBeaoO1lo


W O R K  S A M P L E

Digital Next Summit 2019
Client
Messe Frankfurt Middle East



W O R K  S A M P L E

Digital Next Summit 2019 – Intro Video

Watch the video
Client
Messe Frankfurt Middle East

https://youtu.be/1L0jXYWkJyM


W O R K  S A M P L E

Digital Next, Gitex Video

Watch the video
Client
Messe Frankfurt Middle East

https://www.youtube.com/watch?v=YhKr8Z3QwlU&feature=youtu.be


W O R K  S A M P L E

Client
Ministry of Tolerance

In less than 2 months, we created an entire campaign for the Festival of Tolerance. This effort to promote tolerance 

involved extensive dealing with the Ministry of Tolerance, and involved outdoor, social media and digital aspects. The 

challenge in creating this widespread campaign was to come up with something that was coherent with government 

messaging, yet appealed across languages and cultures to everyone. The final campaign ran in four languages: Arabic, 

English, Urdu and Hindi. This campaign included covering the event through video footage, which required extreme 

dedication. For this, one of our team was permanently stationed at the event.

National Festival of Tolerance Campaign



W O R K  S A M P L E

National Festival of Tolerance Campaign



W O R K  S A M P L E

Client
Ministry of Tolerance

Ministry of Tolerance Press Ad

W O R K  S A M P L E

National Festival of Tolerance Campaign



W O R K  S A M P L E

Client
Ministry of Tolerance

Brochure

W O R K  S A M P L E

National Festival of Tolerance Campaign



W O R K  S A M P L E

Ministry of Tolerance Campaign
Client
Ministry of Tolerance



W O R K  S A M P L E

Client
Ministry of Tolerance

National Festival of Tolerance Campaign



W O R K  S A M P L E

National Festival of Tolerance Social Media 
Promotional Video

Watch the video

https://youtu.be/V_xUor12lO8


W O R K  S A M P L E

National Festival of Tolerance Social Media 
Coverage Video

Watch the video

https://youtu.be/9UXtujl0sHI


W O R K  S A M P L E

Beautyworld Key Visual Development –
Dubai, Tokyo, Osaka, Fukuoka



W O R K  S A M P L E

Beautyworld Middle East 2021 E-Shot
Client
Beautyworld Middle East



W O R K  S A M P L E

Beautyworld Riyadh 2019 Exhibitor Invite
Client
Beautyworld Riyadh

بترخيص من

منصة رقم: 

بيوتي وورلد، إحدى العلامات التجارية الرائدة في قطاع الجمال 
والرفاهية في العالم، يحط بإمكانياته الهائلة وجاذبيته المبهرة في 

المملكة العربية السعودية.

يسرّنا أن ندعوكم لزيارة منصتنا في نسخة جدة من المعرض التجاري 
العالمي الشهير لنطلعكم على أحدث عروضنا ومناقشة

فرص جديدة مثيرة لننمو معاً في قطاع الجمال المحلي والإقليمي

سيكون فريقنا متواجداً في موقع المعرض للترحيب بكم والإجابة 
على أي أسئلة لديكم.

سجّل إلكترونياً عبر:

بتنظيم من

www.beautyworldKSA.com/AR-invite

27 – 29 أكتوبر، 2019
 مركز جدة للمنتديات والفعاليات، 

المملكة العربية السعودية
11ص - 7م 

 حلّق بأعمالك
إلى آفاق رحبة

مع فرص رائعة

LOGO

27 – 29 October, 2019
Jeddah Center for Forums and Events,   
Saudi Arabia
11am – 7pm

Beautyworld, one of the world’s leading beauty and wellness trade show brands, 
brings its massive potential and appeal to the Saudi Arabian market. 

It is our pleasure to invite you to our stand at the Jeddah edition  
of this globally renowned trade fair to see our latest offerings and discuss  
exciting new opportunities to grow together in the local and regional industry.

Our team will be on-site to welcome you and answer any  
questions you may have.

www.beautyworldKSA.com/inviteRegister online at 

Brighten your 
business prospects 
with brilliant 
opportunities

Stand no :

Licensed byOrganised by

LOGO



W O R K  S A M P L E

Beautyworld Jeddah 2020 Sales Brochure
Client
Beautyworld Jeddah

موقع
جديد في

الرياض

www.beautyworldKSA.com

6 – 8 يـونـيـو، 2021
الرياض، المملكة العربية السعودية

بتنظيم من بترخيص من

الـمـعـرض الـتـجاري الإقليـمي الأبـرز فـي المملكة الـعـربيـة 

الـسـعـودية لـمنتجـات الجمـال والـشعر والـعطور والرفاهية



W O R K  S A M P L E

Beautyworld Jeddah 2020 Sales Brochure



W O R K  S A M P L E

Intersec Saudi Arabia 2019 – DM
Client
Intersec Saudi Arabia



W O R K  S A M P L E

Beautyworld Middle East
Client
Messe Frankfurt Middle East



W O R K  S A M P L E

Hardware+tools ME Direct Mailer
Client
Messe Frankfurt Middle East



W O R K  S A M P L E

Intersec 2020 Whitepaper
Client
Messe Frankfurt Middle East

The construction sector plays a significant role in the GCC countries’ long-term 
economic development plans and visions. The region’s large-scale degree of
investment in infrastructure and capital projects, and anticipated tourism boom are 
poised to register growth for the region’s GCC construction sector. 

TOP 3 MARKETS
IN THE GCC CONSTRUCTION INDUSTRY IN 2019 AND 2020.

The GCC’s total construction contractor awards across the building, infrastructure 
and energy sectors are expected to increase from

GCC CONSTRUCTION MARKET

GCC BUILDING CONSTRUCTION
MARKET OUTLOOK

in 2019
US $134 billion

in 2020
US $140 billion

intersec

Total GCC construction project 
value across all three sectors is 
estimated to be currently worth

Construction
US$64billion

US$3.2trillion

Energy
US$47billion

Infrastructure
US$22billion

The UAE (US$ 28,548 Mn) is likely to register the highest 
contractor awards in 2019 followed by KSA (US$ 19,108 Mn)

in 2019
US $64 billion

in 2020
US $69 billion

The GCC BUILDING CONSTRUCTION CONTRACTOR AWARDS 
are expected to increase from

GCC ENERGY CONSTRUCTION MARKET OUTLOOK

GCC INFRASTRUCTURE
CONSTRUCTION MARKET OUTLOOK

Currently, there is an urgent need to develop advanced 
infrastructure across all industries due to the rapid 
population growth. Governments are expected to require 
an investment of US$ 400 Mn by the private sector to 
address the demands, according to Oliver Wyman.

Continued efforts to implement 
the ambitious vision initiatives and 
strengthen public infrastructure 
over the next decade would spur 
the demand for fire safety systems 
and equipment in the future.

Given the GCC government’s 
support for large-scale 
infrastructure projects, the region 
is anticipated to become a hub for 
global infrastructure investment.

GCC Countries PPP programs
into project 
pipelines

strategic and 
sustainable 
goals.

Oliver Wyman

Public and private sectors in 
the GCC require a combined 
US$ 1.6 TRN
in capital to upgrade and 
build infrastructure in the 
next five years.

Road development projects will 
continue to be among the largest 
infrastructure investments across 
the GCC region and remains a top 
priority for governments. 

ROAD DEVELOPMENT

OTHER INFRASTRUCTURE

EC Harris's Global Infrastructure Investment Index ranks

Attractiveness for infrastructure investment

UAE KSA
1st

Qatar
2nd 11th

UAE FEDERAL BUDGET UAE CONSTRUCTION
SECTOR

UAE KSA Qatar

The UAE is 

#RANKEDNo.1
in the Arab world and region, 
and third in the world,  in easing 
the issuing of building permits, 
as per the  World Bank's Doing 
Business 2020 report

Dubai, representing the UAE in the 
area of building permits, has 
achieved pioneering and sustainable 
results in this area, surpassing 

more than 190 countries in 
the world  participating in the global 
competitiveness race.

in 2019
US $22.4 Billion

in 2020
US $23.1 Billion

The GCC INFRASTRUCUTRE CONSTRUCTION CONTRACTOR AWARDS 
are expected to increase from

Contractor Awards 2019

UAE / 2019

US$8.3billion

Qatar / 2019

US$5.3billion

KSA / 2019

US$5.2billion

Capital expenditure on infrastructure 
projects in Dubai, especially projects 
related to Expo 2020, top the priorities 
of the public budget as part of ensuring 
that key projects are completed as per 
schedule.

Director-General of the Government of 
Dubai's Department of Finance (DoF) 
Abdulrahman Saleh Al Saleh, the budget 
surplus generated over the last few years 
through prudent financial policies was used 
to fund infrastructure projects as per the 
objectives of Dubai Plan 2021, while Expo 
2020-related projects will be totaling US$ 8 
Bn by 2021.

CONCLUSION
UAE

KSA
Qatar

Top markets for

construction industry
investors and developers
as well as fire safety system
and equipment market.

The GCC energy construction contractor awards 

}
The GCC’s construction sector 
remains an attractive market 
despite relative uncertainty 
driven by oil price fluctuations.

Expected to emerge as 
sectors with lucrative 
opportunities for investors, 
developers and contractors 
in the coming years.

in 2019
US $47.1 Billion

in 2020
US $48 Billion KSA is likely to register

the highest contractor
awards in 2019

US 24.7$ Billion
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Contractor Awards, 2019-2020
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GCC Infrastructure Construction
Contractor Awards, 2019-2020
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US$16Billion
2019

US$17Billion
2020

2 6%-10%
2020

Dubai is anticipated to continue to remain a construction
and development hub in the future as it continues to attract huge investments.

Residents

Education

Transport

Healthcare

Renewable

The UAE is expected to be the undisputed leader in the construction industry
as the country pushes infrastructure investments ahead of Dubai’s Expo 2020.

Source : VENTURES ONSITE

The construction sector plays a significant role in the GCC countries’ long-term 
economic development plans and visions. The region’s large-scale degree of
investment in infrastructure and capital projects, and anticipated tourism boom are 
poised to register growth for the region’s GCC construction sector. 

TOP 3 MARKETS
IN THE GCC CONSTRUCTION INDUSTRY IN 2019 AND 2020.

The GCC’s total construction contractor awards across the building, infrastructure 
and energy sectors are expected to increase from

GCC CONSTRUCTION MARKET

GCC BUILDING CONSTRUCTION
MARKET OUTLOOK

in 2019
US $134 billion

in 2020
US $140 billion

intersec

Total GCC construction project 
value across all three sectors is 
estimated to be currently worth

Construction
US$64billion

US$3.2trillion

Energy
US$47billion

Infrastructure
US$22billion

The UAE (US$ 28,548 Mn) is likely to register the highest 
contractor awards in 2019 followed by KSA (US$ 19,108 Mn)

in 2019
US $64 billion

in 2020
US $69 billion

The GCC BUILDING CONSTRUCTION CONTRACTOR AWARDS 
are expected to increase from

GCC ENERGY CONSTRUCTION MARKET OUTLOOK

GCC INFRASTRUCTURE
CONSTRUCTION MARKET OUTLOOK

Currently, there is an urgent need to develop advanced 
infrastructure across all industries due to the rapid 
population growth. Governments are expected to require 
an investment of US$ 400 Mn by the private sector to 
address the demands, according to Oliver Wyman.

Continued efforts to implement 
the ambitious vision initiatives and 
strengthen public infrastructure 
over the next decade would spur 
the demand for fire safety systems 
and equipment in the future.

Given the GCC government’s 
support for large-scale 
infrastructure projects, the region 
is anticipated to become a hub for 
global infrastructure investment.

GCC Countries PPP programs
into project 
pipelines

strategic and 
sustainable 
goals.

Oliver Wyman

Public and private sectors in 
the GCC require a combined 
US$ 1.6 TRN
in capital to upgrade and 
build infrastructure in the 
next five years.

Road development projects will 
continue to be among the largest 
infrastructure investments across 
the GCC region and remains a top 
priority for governments. 

ROAD DEVELOPMENT

OTHER INFRASTRUCTURE

EC Harris's Global Infrastructure Investment Index ranks

Attractiveness for infrastructure investment

UAE KSA
1st

Qatar
2nd 11th

UAE FEDERAL BUDGET UAE CONSTRUCTION
SECTOR

UAE KSA Qatar

The UAE is 

#RANKEDNo.1
in the Arab world and region, 
and third in the world,  in easing 
the issuing of building permits, 
as per the  World Bank's Doing 
Business 2020 report

Dubai, representing the UAE in the 
area of building permits, has 
achieved pioneering and sustainable 
results in this area, surpassing 

more than 190 countries in 
the world  participating in the global 
competitiveness race.

in 2019
US $22.4 Billion

in 2020
US $23.1 Billion

The GCC INFRASTRUCUTRE CONSTRUCTION CONTRACTOR AWARDS 
are expected to increase from

Contractor Awards 2019

UAE / 2019

US$8.3billion

Qatar / 2019

US$5.3billion

KSA / 2019

US$5.2billion

Capital expenditure on infrastructure 
projects in Dubai, especially projects 
related to Expo 2020, top the priorities 
of the public budget as part of ensuring 
that key projects are completed as per 
schedule.

Director-General of the Government of 
Dubai's Department of Finance (DoF) 
Abdulrahman Saleh Al Saleh, the budget 
surplus generated over the last few years 
through prudent financial policies was used 
to fund infrastructure projects as per the 
objectives of Dubai Plan 2021, while Expo 
2020-related projects will be totaling US$ 8 
Bn by 2021.

CONCLUSION
UAE

KSA
Qatar

Top markets for

construction industry
investors and developers
as well as fire safety system
and equipment market.

The GCC energy construction contractor awards 

}
The GCC’s construction sector 
remains an attractive market 
despite relative uncertainty 
driven by oil price fluctuations.

Expected to emerge as 
sectors with lucrative 
opportunities for investors, 
developers and contractors 
in the coming years.

in 2019
US $47.1 Billion

in 2020
US $48 Billion KSA is likely to register

the highest contractor
awards in 2019

US 24.7$ Billion
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GCC Infrastructure Construction
Contractor Awards, 2019-2020

UAE KSA Qatar Kuwait Oman Bahrain

US$16Billion
2019

US$17Billion
2020

2 6%-10%
2020

Dubai is anticipated to continue to remain a construction
and development hub in the future as it continues to attract huge investments.

Residents
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Renewable

The UAE is expected to be the undisputed leader in the construction industry
as the country pushes infrastructure investments ahead of Dubai’s Expo 2020.

Source : VENTURES ONSITE

The construction sector plays a significant role in the GCC countries’ long-term 
economic development plans and visions. The region’s large-scale degree of
investment in infrastructure and capital projects, and anticipated tourism boom are 
poised to register growth for the region’s GCC construction sector. 

TOP 3 MARKETS
IN THE GCC CONSTRUCTION INDUSTRY IN 2019 AND 2020.

The GCC’s total construction contractor awards across the building, infrastructure 
and energy sectors are expected to increase from

GCC CONSTRUCTION MARKET

GCC BUILDING CONSTRUCTION
MARKET OUTLOOK

in 2019
US $134 billion

in 2020
US $140 billion

intersec

Total GCC construction project 
value across all three sectors is 
estimated to be currently worth

Construction
US$64billion

US$3.2trillion

Energy
US$47billion

Infrastructure
US$22billion

The UAE (US$ 28,548 Mn) is likely to register the highest 
contractor awards in 2019 followed by KSA (US$ 19,108 Mn)

in 2019
US $64 billion

in 2020
US $69 billion

The GCC BUILDING CONSTRUCTION CONTRACTOR AWARDS 
are expected to increase from

GCC ENERGY CONSTRUCTION MARKET OUTLOOK

GCC INFRASTRUCTURE
CONSTRUCTION MARKET OUTLOOK

Currently, there is an urgent need to develop advanced 
infrastructure across all industries due to the rapid 
population growth. Governments are expected to require 
an investment of US$ 400 Mn by the private sector to 
address the demands, according to Oliver Wyman.

Continued efforts to implement 
the ambitious vision initiatives and 
strengthen public infrastructure 
over the next decade would spur 
the demand for fire safety systems 
and equipment in the future.

Given the GCC government’s 
support for large-scale 
infrastructure projects, the region 
is anticipated to become a hub for 
global infrastructure investment.

GCC Countries PPP programs
into project 
pipelines

strategic and 
sustainable 
goals.

Oliver Wyman

Public and private sectors in 
the GCC require a combined 
US$ 1.6 TRN
in capital to upgrade and 
build infrastructure in the 
next five years.

Road development projects will 
continue to be among the largest 
infrastructure investments across 
the GCC region and remains a top 
priority for governments. 

ROAD DEVELOPMENT

OTHER INFRASTRUCTURE

EC Harris's Global Infrastructure Investment Index ranks

Attractiveness for infrastructure investment

UAE KSA
1st

Qatar
2nd 11th

UAE FEDERAL BUDGET UAE CONSTRUCTION
SECTOR

UAE KSA Qatar

The UAE is 

#RANKEDNo.1
in the Arab world and region, 
and third in the world,  in easing 
the issuing of building permits, 
as per the  World Bank's Doing 
Business 2020 report

Dubai, representing the UAE in the 
area of building permits, has 
achieved pioneering and sustainable 
results in this area, surpassing 

more than 190 countries in 
the world  participating in the global 
competitiveness race.

in 2019
US $22.4 Billion

in 2020
US $23.1 Billion

The GCC INFRASTRUCUTRE CONSTRUCTION CONTRACTOR AWARDS 
are expected to increase from

Contractor Awards 2019

UAE / 2019

US$8.3billion

Qatar / 2019

US$5.3billion

KSA / 2019

US$5.2billion

Capital expenditure on infrastructure 
projects in Dubai, especially projects 
related to Expo 2020, top the priorities 
of the public budget as part of ensuring 
that key projects are completed as per 
schedule.

Director-General of the Government of 
Dubai's Department of Finance (DoF) 
Abdulrahman Saleh Al Saleh, the budget 
surplus generated over the last few years 
through prudent financial policies was used 
to fund infrastructure projects as per the 
objectives of Dubai Plan 2021, while Expo 
2020-related projects will be totaling US$ 8 
Bn by 2021.

CONCLUSION
UAE

KSA
Qatar

Top markets for

construction industry
investors and developers
as well as fire safety system
and equipment market.

The GCC energy construction contractor awards 

}
The GCC’s construction sector 
remains an attractive market 
despite relative uncertainty 
driven by oil price fluctuations.

Expected to emerge as 
sectors with lucrative 
opportunities for investors, 
developers and contractors 
in the coming years.

in 2019
US $47.1 Billion

in 2020
US $48 Billion KSA is likely to register

the highest contractor
awards in 2019

US 24.7$ Billion
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Dubai is anticipated to continue to remain a construction
and development hub in the future as it continues to attract huge investments.
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The UAE is expected to be the undisputed leader in the construction industry
as the country pushes infrastructure investments ahead of Dubai’s Expo 2020.
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Middle East Cleaning Technology Week 
Key Visual and Brochure

Client
Messe Frankfurt Middle East
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Brochure Layout
Client
Messe Frankfurt Middle East /  
Prolight + Sound Middle East
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Brochure Layout
Client
Messe Frankfurt Middle East / 
Light Middle East
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Exhibition Stand Design
Client
Beckman Coulter
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Exhibition Stand Design
Client
Samsung – Gitex Shopper
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Burj Al Arab - Bab Al Yam 
Restaurant Logo +  
Visual Identity

The iconic sea-facing Bab Al Yam restaurant 
was in need of an identity refresh to 
complement its new, modern avatar. 
Eleven777 reviewed the existing identity and 
decided on a radical overhaul. Referencing the 
gentle waves that lap the Jumeirah shoreline 
for inspiration, Bab Al Yam’s new logo was 
born – a gentle turquoisehued wave-form that 
morphs into the ‘B’ in Bab Al Yam, underscored 
by fluid running-hand typography in Arabic 
and English. Menus, a print advert and other 
brand expressions soon followed suit.
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Brand Identity Toolkit
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Brand Style Toolkit
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Brand Positioning Manual
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xNARA - Branding
Client
xNARA
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xNARA - Brand Guidelines
Client
xNARA
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xNARA - Brand Guidelines
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xNARA - Brand Guidelines
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xNARA - Brand Guidelines
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xNARA – Package Design
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xNARA – Presentation Deck
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ITD - Branding
Client
ITD – Institute for Transformational Development
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ITD - Branding
Client
ITD – Institute for Transformational Development
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ITD - Website Development

Link to the website
Client
ITD – Institute for Transformational Development

https://itd.ae/
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ITD - Pitch Deck
Client
ITD – Institute for Transformational Development
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Sparkle Towers Identity and Branding
Client
Tebyan Real Estate Development
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The Daily – Restaurant
Identity + Branding Project
for Rove Hotels

• �From initial design research and identity development to 
positioning manual and full-fledged brand documents

• �Eleven777 articulated visual language, brand’s 
personality and tone for The Daily.

• �Balanced aesthetic appeal with practical applicability we 
delivered branding system that works in the real world

OTHER DELIVERABLES:

• Signage

• Menus

• Table number-card holders

• Wall-mounted daily ‘specials’ boards

• Designs accents, typography, colours, icons and patterns
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Key deliverables:
•	 Overarching brand development

•	 B2b brand strategy

•	� Master distinguishing elements: e.g. 
Logo variation for vertical; subtle 
typographic variation, vertical-specific 
custom iconography, vertical-specific 
new colour accents.. Etc.

•	� Vertical specific brand lexicon and 	
B2B scenario-based copy plan

•	 Master brochure english template

•	 Infographic style and components

•	 Brand guideline

dubizzle Property Branding
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dubizzle Property Branding

Visual brand guideline
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dubizzle Property Branding
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dubizzle Property Branding
Digital map style, infographic, .. etc.
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dubizzle Property Branding
Brochure
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dubizzle Motor Branding
Client
dubizzle
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Average car
price on dubizzle
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Average value
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Insurance premium?
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IN THE UAE

An infographic by

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Praesent scelerisque elit.

Top 5
 Features in Listed Cars

dubizzle Motors 2017
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01

The  
journey  
so far...
Vivamus rutrum laoreet nibh quis 
pellentesque. Suspendisse dapibus vel 
purus id viverra. Sed turpis dui, auctor 
vitae nulla id, lacinia tempus quam. 
Mauris ac velit sit amet mauris scelerisque 
ullamcorper id in urna. Cras ac congue orci, 
vitae finibus ipsum. 

Mauris rhoncus sed ante ut lobortis. In 
fringilla lacus a quam posuere pellentesque. 
Integer ut tellus turpis. Ut in euismod lorem. 
Nam vitae lacus risus. Morbi accumsan at 
orci ut laoreet. In sit amet nisi in massa.

Vivamus rutrum laoreet nibh 
quis pellentesque. 

Vivamus rutrum laoreet nibh 
quis pellentesque. 

Vivamus rutrum laoreet nibh 
quis pellentesque. 

Vivamus rutrum laoreet nibh 
quis pellentesque. 

Vivamus rutrum laoreet nibh 
quis pellentesque. 

Lorem ipsum dolor

Lorem ipsum dolor

Lorem ipsum dolorLorem ipsum dolor

Lorem ipsum dolor

Featured Ads
& Promoted
Ads

more views
than featured ads

euismod lacus 
congue

more views
than regular ads

4x

6x

10x
Ut rutrum sed tortor sit amet 
porta. Etiam iaculis faucibus 
nibh, eu euismod lacus 
congue a. Donec sodales 
tincidunt leo egestas lobortis.  
Nunc enim diam.

Ut rutrum sed tortor sit amet 
porta. Etiam iaculis faucibus 
nibh, eu euismod lacus 
congue a. Donec sodales 
tincidunt leo egestas lobortis.  
Nunc enim diam, volutpat non 
massa in, consectetur.

Ut rutrum sed tortor sit amet 
porta. Etiam iaculis faucibus 
nibh, eu euismod lacus 
congue a. Donec sodales 
tincidunt leo egestas lobortis.  
Nunc enim diam, volutpat non 
massa in, consectetur.

Featured Ads 

Promoted Ads

Lorem Ipsum
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Sample 
infographic
Vivamus rutrum laoreet nibh quis 
pellentesque. Suspendisse dapibus vel 
purus id viverra. Sed turpis dui, auctor 
vitae nulla id, lacinia tempus quam. 
Mauris ac velit sit amet mauris scelerisque 
ullamcorper id in urna. Cras ac congue orci, 
vitae finibus ipsum. 

Mauris rhoncus sed ante ut lobortis. In 
fringilla lacus a quam posuere pellentesque. 
Integer ut tellus turpis. Ut in euismod lorem. 
Nam vitae lacus risus. Morbi accumsan at 
orci ut laoreet. In sit amet nisi in massa.
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Our strength in
different markets
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Donec luctus dui sit amet 
imperdiet suscipit. Cras finibus finibus 
rutrum. Nunc enim diam.
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Corporate Identity Proposal & Collateral Design
Client
Steigenberger Hotel Dubai - Bayside Restaurant & Terrace
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Client
Armani Hotel Dubai

Brunch at Armani

W O R K  S A M P L E

Brunch at Armani
Client
Armani Hotel Dubai
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Armani/Deli Collateral Design
Client
Armani Hotel
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Weekly Events - Digital Flyers
Client
Armani/Privé
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Masquerade Party Collateral
Client
Louis Vuitton
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CUT Restaurant Launch Campaign
Client
CUT Restaurant + The Address Downtown Dubai
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Ramadan Campaign
Client
The Ritz-Carlton Dubai
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Ramadan campaign
Client
La Serre



W O R K  S A M P L E

Address Downtown
Digital media:

• Email shots
• E-newsletters
• YouTube mastheads
• Facebook Canvas
• Instagram Carousel
• Launch videos
• Web banners
• Social media

Traditional media:
• Print adverts
• Multi-fold flyers

Outdoor media:
• Bridge banners
• Lampposts
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Address Downtown
•	Launch campaign, June 2018

•	�Latest addition to the Address Hotels + Resorts 
hospitality portfolio

•	�Three months prior to launch, Eleven777 conducted 
in-depth discovery into various differentiators and 
USPs, during hotel construction phase

•	�In the absence of being able to shoot at 
underconstruction property, Eleven777 researched 
floor plans, 3D renders, operating criteria 
documents etc. to develop a set of four elegant key 
visuals as complex Photoshop composites.
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What lies beyond the extraordinary? It’s where no 

benchmarks exist, except the ones we boldly define. Where 

luxury in hospitality rises to levels few can hope to achieve, from 

progressive dining and sublime wellness to making guests the 

absolute centre of attention, in a location that has no parallel.

Follow the rise of an icon with #ANewAddress

LIFT YOUR EYES

 TO AN icon on the rise

BOOK NOW 

TOLL FREE (UAE) 800 ADDRESS 

ADDRESSHOTELS.COM

BOOK NOW 

TOLL FREE (UAE) 800 ADDRESS 

ADDRESSHOTELS.COM

A vision RENEWED.  

 An icon, REBORN.

What lies beyond the extraordinary? It’s where no 

benchmarks exist, except the ones we boldly define. Where 

luxury in hospitality rises to levels few can hope to achieve, from 

progressive dining and sublime wellness to making guests the 

absolute centre of attention, in a location that has no parallel.

Follow the rise of an icon with #ANewAddress

Address Downtown Advert
Client
Address Downtown
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BOOK NOW 

TOLL FREE (UAE) 800 ADDRESS 

ADDRESSHOTELS.COM

The result of the limitless pursuit of a new ideal, Address 

Downtown is the iconic flagship hotel that aspires to the 

exceptional, the exquisite and the exemplary. From deeply 

attentive and personalised service to the joy of new discovery, 

join us as we define the future of hospitality.

Discover an icon reborn, with #ADHdowntown

A vision RENEWED.  

 An  icon, REBORN.

BOOK NOW 

TOLL FREE (UAE) 800 ADDRESS 

ADDRESSHOTELS.COM

A vision RENEWED.  

 An  icon, REBORN.

The result of the limitless pursuit of a new ideal, Address 

Downtown is the iconic flagship hotel that aspires to the 

exceptional, the exquisite and the exemplary. From deeply 

attentive and personalised service to the joy of new discovery, 

join us in Dubai as we define the future of hospitality.

Discover an icon reborn, with #ADHdowntown

Address Downtown Advert
Client
Address Downtown
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Jabal Omar Address Makkah - Residences
Client
Jabal Omar

W O R K  S A M P L E

Jabal Omar Address Makkah - Residences

Watch the videoClient
Jabal Omar

https://youtu.be/XRsxiKw8YJg
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Address Hotels and Resorts

ADDRESSHOTELS.COM

Address Boulevard completely reimagines every notion of 

hospitality, and presents a refreshing approach to resort living in 

the heart of the city. Our signature dining concept The Restaurant 

at Address Boulevard, expansive spa facilities, engaging Qix 

club for children, effortless access to The Dubai Mall and our 

serviced residences are a unique mosaic of taste and experience.  

It’s where expectations aren’t merely met. It’s where they are set.

Discover more with #ADHboulevard

T +971 4 561 8888  STAY@ADDRESSHOTELS.COM

CELEBRATE YOUR true NATURE

IN AN icon OF LEISURE AND LUXURY

ADDRESSHOTELS.COM

T +971 4 561 8888  STAY@ADDRESSHOTELS.COM

َ

 
 
 
 

d#ADHboulevard
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Property Brochures – Residences
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Palace brand guidelines
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Palace – Brand Positioning Manual



W O R K  S A M P L E

Palace – Brand Identity Toolkit
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Address Downtown Launch Campaign
C O L L A T E R A L
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Address Dubai Mall Re-opening Campaign
Client
Address Dubai Mall
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Address Dubai Mall Re-opening Campaign
Client
Address Dubai Mall



W O R K  S A M P L E

NEOS Campaign
Client
Address Downtown

BOOK NOW

TOLL FREE (UAE) 800 DINING

ADDRESSHOTELS.COM

63 STOREYS UP IN THE SKIES,

A CITY THAT SPARKLES captivates THE EYES

Let  the music be your muse and the stars light up your 

eyes as you experience a symphony of sights, tastes and 

sounds that, quite simply, make you feel on top of the world.

It’s new. It’s now. It’s Neos.
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Wedding Brochure + Photoshoot (5 Hotels)
Client
The Address Hotels + Resorts



W O R K  S A M P L E

Wedding Brochure + Photoshoot (5 Hotels)
Client
The Address Hotels + Resorts
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At.mosphere Brochure Concept + Photography
Client
At.mosphere Burj Khalifa
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3M SAP - Implementation Campaign
Client
3M Middle East



W O R K  S A M P L E



W O R K  S A M P L E

Burj Al Arab Brochures
Client
Burj Al Arab
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Emirates NBD Private Banking Videos
Watch the video

Watch the video

Watch the video

Watch the video

https://eleven777.agency/work/video-files/ENBD%20INVESTMENT%20ADVISORY%20SERVICES.mp4
https://eleven777.agency/work/video-files/ENBD%20OFFSHORE%20BOOKING%20CENTRES.mp4
https://eleven777.agency/work/video-files/ENBD%20EXPERIENCED%20CIO%20OFFICE.mp4
https://eleven777.agency/work/video-files/ENBD%20LOMBARD%20LENDING.mp4


W O R K  S A M P L E

Emirates NBD Trust and Estate Planning Video
Client
Emirates NBD Watch the video

https://eleven777.agency/work/emirates-nbd/ENBD-PB-TRUST-AND-ESTATE-PLANNING-VIDEOS-V1.4-High-Res.mp4


W O R K  S A M P L E

Emirates NBD Trust & Estate Planning Carousel
Client
Emirates NBD

 

TRUST AND ESTATE PLANNING

Building your

matters 
LEGACY

A bank with the kind of

that matters

INTERNATIONAL
EXPERIENCE

 

Who will ensure your
loved ones inherit your

SUCCESS…

GENERATIONS
to come

A bank that
will be there for

 

But

it matters
just as much

PRESERVING

but also understands
local nuances and your

context 
UNIQUE

in a way that’s
aligned with your

and wishes?
VALUES

 

INSPIRING WHAT’S NEXT

TRUST AND ESTATE PLANNING
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Emirates NBD Investment Advisory Services – Carousel
Client
Emirates NBD
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Emirates NBD Real Estate – Carousel
Client
Emirates NBD



W O R K  S A M P L E

Ramadan Personal Loan – Video
Client
Emirates NBD Watch the video

https://eleven777.agency/work/emirates-nbd/ENBD-RAMADAN-PERSONAL-LOAN-ENGLISH-1080x1080-FINAL.mp4


W O R K  S A M P L E

Ramadan Personal Loan – eDM
Client
Emirates NBD



W O R K  S A M P L E

smartscf – eDM
Client
Emirates NBD

Dynamic Discounting – 
an intelligent innovation, 
for the first time in the region 

SMART SUPPLY CHAIN FINANCE

As a corporate buyer, you can now choose to either self-fund 
early supplier payments or do so through the bank, while utilising 
your surplus investable cash to generate attractive, risk-free 
returns. Suppliers can optimise their own cash flow, by receiving 
payments early at preferential financing rates. 

The proposition gets even smarter – through smartSCF’s 
web-based platform, you can solicit discounts from specific 
suppliers against an offer of early payment. Optionally, you can 
accept bids from suppliers who are willing to offer higher 
discounts in exchange for earlier payments, or payments on the 
basis of a decreasing discount percentage based on the proximity 
to the due date. 

Intelligence, flexibility, simplicity. It’s the smartSCF advantage.  

When it comes to supply chain finance, it pays to be smart. 
smartSCF helps corporate buyers optimise their working capital 
through extended credit periods, while simultaneously helping 
suppliers with their cash flow via early payments that they can avail 
at preferential rates. 

Our easy-to-use cloud based digital platform, with its powerful 
dashboard and intuitive interface, offers full visibility to both 
buyers and suppliers while reducing inquiry traffic. Suppliers can 
self-onboard easily, and seamless ERP integration with smartSCF 
allows automated supplier payments. As always, you can count on 
Emirates NBD’s exceptional product expertise and exclusive 
service, ensuring you make the most of this solution.  

To get started, contact your Relationship Manager. 

FEATURES

Web Based 
Platform

Contactless 
Supplier 

Onboarding

Complete 
Transparency and 

Visibility

Automated 
Payable 
Process

Mutual 
Platform Access

Dynamic Discounting – 
an intelligent innovation, 
for the first time in the region 

SMART SUPPLY CHAIN FINANCE

As a corporate buyer, you can now choose to either self-fund 
early supplier payments or do so through the bank, while utilising 
your surplus investable cash to generate attractive, risk-free 
returns. Suppliers can optimise their own cash flow, by receiving 
payments early at preferential financing rates. 

The proposition gets even smarter – through smartSCF’s 
web-based platform, you can solicit discounts from specific 
suppliers against an offer of early payment. Optionally, you can 
accept bids from suppliers who are willing to offer higher 
discounts in exchange for earlier payments, or payments on the 
basis of a decreasing discount percentage based on the proximity 
to the due date. 

Intelligence, flexibility, simplicity. It’s the smartSCF advantage.  

When it comes to supply chain finance, it pays to be smart. 
smartSCF helps corporate buyers optimise their working capital 
through extended credit periods, while simultaneously helping 
suppliers with their cash flow via early payments that they can avail 
at preferential rates. 

Our easy-to-use cloud based digital platform, with its powerful 
dashboard and intuitive interface, offers full visibility to both 
buyers and suppliers while reducing inquiry traffic. Suppliers can 
self-onboard easily, and seamless ERP integration with smartSCF 
allows automated supplier payments. As always, you can count on 
Emirates NBD’s exceptional product expertise and exclusive 
service, ensuring you make the most of this solution.  

To get started, contact your Relationship Manager. 

FEATURES

Web Based 
Platform

Contactless 
Supplier 

Onboarding

Complete 
Transparency and 

Visibility

Automated 
Payable 
Process

Mutual 
Platform Access
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Emirates NBD Personal 
Banking – Al Khwaneej Walk 
UAE Nationals Activation

Client
Emirates NBD



W O R K  S A M P L E

Emirates NBD Personal Banking – Al Khwaneej 
Walk UAE Nationals Activation

Client
Emirates NBD
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Packaging
Client
Address Hotels + Resorts
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Packaging
Client
Address Hotels + Resorts
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Spices Packaging
Client
Spice brand
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GorgeousAF Packaging Design (WIP)
Client
GorgeousAF



W O R K  S A M P L E

Package Design – Bennor Milk
Client
Maggadit For Food and Beverages
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Sparkle Towers Website
Client
Sparkle Towers www.sparkletowers.ae

https://sparkletowers.ae/


W O R K  S A M P L E

Trustworthy Website
Client

www.trustworthy.aeTrustworthy
Client
Trustworthy trustworthy.ae

Trustworthy Website

W O R K  S A M P L E

http://www.trustworthy.ae
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Cabana Restaurant Social Media
Client
Address Dubai Mall
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Proposed Ramadan Campaign
Client
Almarai
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Iced Beverages Regional Summer Campaign
Client
Coffee Planet
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ReFuel Campaign
Client
Coffee Planet



W O R K  S A M P L E

Bennor Milk Key Visual
Client
Maggadit For Food and Beverages
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Bennor Ramadan Key Visual
Client
Maggadit For Food and Beverages
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Bennor Cheese Promotion Key Visual
Client
Maggadit For Food and Beverages



W O R K  S A M P L E

Bennor Products Key Visual
Client
Maggadit For Food and Beverages



W O R K  S A M P L E

Social Media
Client
Maggadit For Food and Beverages
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Ramadan Kareem - Carousel
Client
Maggadit For Food and Beverages
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Address Dubai Mall Social Media
Client
Address Dubai Mall
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Alshaya Enterprises – Product Brochure
Client
Alshaya



W O R K  S A M P L E

Alshaya Enterprises – Product Brochure
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Ramadan 2013 Campaign

W O R K  S A M P L E

Client
Armani Hotel

Ramadan 2013 Campaign
Client
Armani Hotel Dubai
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XTblock Blockchain & AI – Sales Deck

XTblock Proposal
For Experimental Use Cases

Nov 2020

We assist you 
all the way

Apart from providing a robust, secure, 
high-performance platform, XTblock is 
also able to provide you with end-to-end 
consulting services, and can work closely 
with your team to deploy the solution. 

9

X T B L O C K  P R O P O S A L  F O R  E X P E R I M E N T A L  U S E  C A S E S

Blockchain is a far superior way to 
address many of these issues.

Blockchain is a system of recording information in a 
way that makes it di�cult or impossible to change, 
hack, or cheat the system, or to keep data hostage for 
a ransom – this is because transactions are replicated 
and distributed across the entire network of computer 
systems with the blockchain. 

To illustrate this point, the Fault Tolerance System 
of Bitcoin’s blockchain technology makes it hard for 
attackers to take even 0.000000000000000001 Bitcoin 
away from its true owner.

Blockchain also e�ectively addresses issues related 
to network disasters, human error, and software bugs 
(Facebook and Twitter being recent victims).

6

X T B L O C K  P R O P O S A L  F O R  E X P E R I M E N T A L  U S E  C A S E S

https://xtblock.io



W O R K  S A M P L E

XTblock Blockchain & AI Website
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XTblock Blockchain & AI Website



W O R K  S A M P L E

XTblock Blockchain & AI Website



IMPORTANT: 

The contents of this presentation are intended only for the person(s) or entity(ies) to whom the presentation is addressed, and contains confidential or privileged 
material. Copying, distribution, dissemination, reliance on, or other use of the information by the person(s)/entity(ies) other than the intended recipient(s) is prohibited. 
Concepts, designs, copy, artwork, illustrations, photography, stock images and any other creative material produced or sourced by Eleven777 Advertising LLC  
(The Agency) remain the property of The Agency and cannot be used or reproduced without a written agreement and/or approved quotation and/or purchase order issued to The 
Agency by the person(s)/entity(ies) for whom such creative material was produced.

Eleven777 Advertising LLC
706, SIT Tower
Dubai Silicon Oasis
PO Box 191771
Dubai, United Arab Emirates
T: +9714 4537304
F: +9714 4537298
E: info@eleven777.com
www.eleven777.com

Thank you.




